NO BUDGET, NO PROBLEM:

SIMPLE WAYS TO BOOST
SALES ONLINE




1. OPTIMIZE YOUR
ONLINE PRESENCE

Claim and Optimize Your Google
My Business (GMB) Profile

- Why It Matters: A GMB profile
connects your business to local
customers searching for your
services.

. Steps to Optimize:

o Complete every section,
including services, products,
and FAQs.

o Post weekly updates like
sales, new arrivals, or holiday
hours.

o Add customer-generated
content, like photos or
reviews, to build trust.

o Use free GMB analytics to
see what’s working and adjust
your strategy.

Example: A bakery could post daily

photos of fresh pastries and promote
limited-time offers via Google Posts,

attracting nearby foot traffic.
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CREATE OR UPDATE SOCIAL MEDIA

PROFILES

- Why It Matters: Social media
platforms are essential for
organic engagement and brand
visibility.

. Steps:

> Join Facebook Groups
relevant to your industry or
local community.

o Set up a Linktree or similar
service to organize links to
your products, services, or
contact forms.

o Run polls or questions to
engage followers and gather
feedback.

Make your mark

where the world is
watching—online.
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Example: A home services company
might ask, “What’s your biggest
home maintenance challenge?” on
Facebook, using the responses to
create relevant blog content.




2. BOOST YOUR
VISIBILITY WITH FREE
SEO TACTICS

Optimize Your Website for Local SEO

- Why It Matters: Local SEO ensures
your website ranks when customers
search for nearby services.

. Steps:

o Write blog posts with local
keywords, like "Top 5 Appliance
Repairs in Boston."

o Partner with local directories or
community websites for backlinks.

o Use structured data (schema.org)
to improve how search engines
display your information.

Example: A yoga studio creates a page

titled "Yoga Classes Near Me in Seattle,"
which ranks high for local searches.

Get noticed without
spending a dime.
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IMPROVE WEBSITE USER EXPERIENCE

Improve Website User Experience

- Why It Matters: A smooth website experience increases the likelihood of
conversions.
. Steps:
o Add trust-building elements_like testimonials, badges, or case
studies.
o Install a free chatbot like Tawk.to for real-time customer support.
o Use a free heatmap tool like Hotjar to see where visitors click and
optimize accordingly.

Example: A landscaping business discovers that most users click on the
"Gallery" section and adds more high-quality photos to convert visitors into
leads.
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3. ENGAGE AND
NURTURE
CUSTOMERS FOR
FREE

Build an Email List

- Why It Matters: Email marketing
keeps your business top-of-mind
and drives repeat sales.

. Steps:

o Offer a free resource like a
checklist or discount code in
exchange for email signups.

o Send a monthly newsletter
with updates, customer
stories, and helpful tips.

o Segment your list into new
customers, loyal customers,
and leads to tailor your
messaging.

Example: A boutique offers a “5% off
your first purchase” deal to website
visitors who sign up for their
newsletter.
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USE SOCIAL MEDIA TO DRIVE ENGAGEMENT

- Why It Matters: Social
engagement creates a sense of
community and loyalty.

. Steps:

. Celebrate milestones like
anniversaries or customer
achievements.

. Share user-generated content,
like photos of customers using
your product.

. Offer limited-time flash sales or
exclusive content to followers.

Example: A coffee shop creates an
Instagram hashtag like
#MyMorningCup and reposts
customer photos of their daily brews.
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Build connections that cost nothing

but mean everything.
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4. TAP INTO FREE
CONTENT MARKETING
OPPORTUNITIES

Start a Blog or Content Hub

- Why It Matters: A blog boosts your
website's authority and attracts
organic traffic.

. Steps:

o Write “how-to” guides that solve
common problems (e.g., "How to
Choose the Right Dishwasher").

o Share stories of customer success
or behind-the-scenes content.

o Use free tools like
AnswerThePublic to discover
trending questions in your
industry.

Example: A fitness coach writes an
article, "5 Stretches to Relieve Back Pain,"
which ranks on Google and attracts local
clients.

share, and grow—
opportunities are
everywhere.
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CREATE VISUAL CONTENT

- Why It Matters: Visuals capture attention and increase shareability.

. Steps:
o Create tutorial videos showing how to use your product effectively.
o Use Canva to design infographics summarizing \industry statistics or
tips.
o Post interactive Instagram Stories with quizzes or “swipe-up” links to
your website.

Example: A gardening service shares a TikTok showing how to pot a plant
correctly, earning hundreds of shares and new inquiries.
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5. LEVERAGE
REFERRALS AND
PARTNERSHIPS

Ask for Referrals and
Recommendations

- Why It Matters: Happy
customers are your best
advocates.

. Steps:

o Create a referral program
offering free services or
discounts for successful
referrals.

o Send personalized thank-you
notes to customers who refer
others.

o Partner with review sites to
make it easy for customers to
leave feedback.

- Example: A cleaning service
offers customers a $20 credit for
each friend they refer.

Paton
Digital



BUILD STRATEGIC PARTNERSHIPS

- Why It Matters: Collaborations Example: A pet store partners with a
expand your audience and build  local groomer to offer “Buy a Toy,
credibility. Get a Grooming Discount” deals.

. Steps:

. Co-sponsor a free webinar or
event with a local business.

. Cross-promote services in
newsletters or social media.

- Exchange guest blog posts with
industry-adjacent businesses.

Stronger together: grow through
referrals and partnerships.
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CONCLUSION

Taking action on even one of these cost-free digital
marketing tactics can create a positive ripple effect
for your business. Whether it's optimizing your
online presence, improving customer engagement,
or leveraging partnerships, every step helps you
connect with more customers and grow your
revenue.

Remember, the key is consistency and a focus on
delivering value to your audience. Start small—
claim your Google My Business profile or post a
helpful tip on social media—and build from there. If
you're ready for personalized guidance or need
help getting started; .let's connectl A free
consultation could be theinext step in transforming
your business for-fong-term success.
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Located near Charlotte, NC we service clients from
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